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The Attributes of Higher Education and Its Development

BIE Dun-rong
( Center for Higher Education Development Research, Xiamen University , Xiamen Fujian 361005, China)

Abstract: The question of the atiributes of higher education is an academic topic with Chinese characteristics.
Since the 1980s,it has attracted many higher education researchers in China who have devoted much effort and
put forward many different propositions. These come in three main types, including classical attribute theory,
professional atiribute theory and cultural attribute theory.It is undeniable that these propositions were put forward
by scholars in the elite stage of higher education development in China, which played an important role in
understanding higher education at that time.The country’ s higher education today has developed into a highly
complex social existence, with its structure and function undergoing changes brought by universalization and
popularization , thus a need to advance the understanding of its attributes.
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