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Research on the Reasons, Actuality and Strategy of Information Publicity

in Colleges and Universities

NIU Junming ZHANG Dexiang
(Dalian University of Technology, Dalian 116024)

Based on the annual report on information of 75 universities affiliated with
Ministry of Education in 2016

Abstract: Information publicity of institution of colleges and universities is the trend and result of the

combination of various factors, the purpose of which is to protect the information power of citizens, legal persons

and other social organizations according to law. At present, the information construction of domestic colleges and

universities is still in start—up stage. There are problems such as the lack of awareness of information initiatives,

the acceptance and supervision mechanism of information publicity is imperfect, the process of information

publicity is selective, concealed and self—interested to some extent, the evaluation and feedback mechanism of

information publicity is not sound, and so on. The information publicity of institution of colleges and universities

should be implemented from five aspects: initiative, authenticity, timeliness, institutional environment and three—

dimensional.
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